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[bluelife] is an agency born in 1994 in Montpellier.   

For over twenty years the agency exploring new graphics and 

strategic solutions for its customers to give them new identity.

It has proven over time his professionalism, whatever the 

complexity of the projects requested.

[bluelife] works with large groups of public sector bodies, 

companies, associations, but also define with them their 

institutional and specific communication strategy.

The agency has a large network of partners and reliable suppliers : 

illustrators, graphic designers, photographers, web developers, 

designers / editors) to propose optimum solutions.

 

Artwork Custom-Designed is a new concept offered by the 

agency, based on the great artistic experience of its leaders and 

the current movement.

A large group of public sector bodies, companies share this vision 

and are confident with [bluelife] to give a new meaning to their 

image.
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Design to serve your projects :  

[bluelife] targets your goals, 

ensures the emergence of messages 

through creative ideas that give a new 

meaning to your image. 
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[bluelife] study the 

personality of your 

company in order to 

define with you

an original and 

creative visual 

concept.

B o o k l e t  /  E d i t i o n



C a t a l o g s  /  B r o c h u r e s

[bluelife] study and define with you the 

most appropriate visual aids to increase the 

power of your image and amplify its echo.



E - l e a r n i n g  /  We b  m a r k e t i n g

[bluelife] has a network of experts at the forefront of technology to match the new 

modes of communication. Illustrators, graphic designers, photographers, 

web developers, designers / writers at your disposal to create with you media that look 

like you.



C r e a t i o n  /  P r o v i s i o n  o f  p a i n t i n g  a r t w o r k

Give a new meaning to your image.



Artwork custom-designed (portraits, 

landscapes, animals, ...) for all media.

Give an artistic meaning to your image.



G r a p h i c  d e s i g n  a t  t h e  s e r v i c e  o f  y o u r  i m a g e



At a time when the flow of information we receive is becoming 
more and more important and the modes of transmission more and 
more diversified (smartphone, internet, social networks, television,  
mails ...), it becomes imperative for a company to stand out.

[bluelife] trives to make your image unique, attractive, 
innovative and above all with a simple message, for an                      
optimum impact.

Our expertise in the graphic field, our ability to adapt to ever-changing 
communication methods and the importance we attach to the quality 
of our customer relationships make [bluelife] the unavoidable 
partner of prestigious brands, who appreciate our new concept:  
art at the service of your communication. 

S o m e  r e f e r e n c e s

“The biggest gift
we can offer 

is the quality of 
our attention“. 

Richard Moss



Bluelife by Artwork CD - Dinard

09.66.82.33.55

www.artworkcd.com


